U.S. Businesses Need More
Multilingual Employees
According to a survey of 1,200 managers and human resources
professionals familiar with their organization’s foreign language
needs, U.S. employers are losing business opportunities because
they can’t find employees who are able to communicate in
languages other than English.
A groundbreaking industry report, based on a survey conducted by Ipsos Public
Affairs for ACTFL as part of its Lead with Languages campaign, with support from
Language Testing International and Pearson LLC, includes new data that underscore the vital need for language skills in the U.S. workplace and the impact on the
U.S. economy.
Making Languages Our Business: Addressing Foreign Language Demand Among
U.S. Employers, reveals a critical demand for employees who can communicate in
languages other than English. In boardrooms and in the field, with customers and
partners and on social media, U.S. employers today are increasingly conducting
business in a language other than English. Accordingly, the ability to effectively
communicate in more than one language is a critical asset for U.S. students—
not only by helping them thrive in a global economy, but also by boosting their
marketability in the workplace. Fully one-third of survey respondents reported that
their needs for foreign language skills were not being met by current employees.
This important report confirms what language educators have long claimed:
Learning a language opens career paths and increases employment opportunities for
students, not only as language educators, but also in the larger business community.
“There is no denying the dominant position STEM subjects have enjoyed in
today’s curriculum,” notes Howie Berman, ACTFL’s Executive Director. “World
languages, unfortunately, are often treated as a competing discipline. Our survey findings highlight the need for world language skills to be recognized as a
complementary and interdependent capability. We already know that language
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Our survey findings
highlight the need
for world language
skills to be recognized
as a complementary
and interdependent
capability.
— Howie Berman
ACTFL Executive Director
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learning deepens our connections to other
cultures, boosts confidence, strengthens
decision-making, and contributes greatly
to national security; we also know that
language skills are necessary to produce the
globally competent employees U.S. businesses are seeking. This reality requires an
education system that prepares graduates
to be proficient in the languages they need
to successfully compete in a 21st century
global economy.”
Making Languages Our Business advocates
for an education system that prepares graduates to become proficient in other languages
and cultures in order to maintain a pipeline
of prospective employees that U.S. industry
needs to compete in our global economy.
According to the report, the vast majority
of U.S. employers say they rely on employees
with language skills other than English to
advance their business goals. Those unable
to fill this need find themselves falling
behind in the global market. Key findings of
the report include:
• Nine out of 10 U.S. employers report a
reliance on U.S.-based employees with
language skills other than English.
• Nearly half of the U.S. employers
surveyed (47%) indicated that their
language needs are primarily for the
domestic marketplace.
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Section III: Detailed Findings

Most In-Demand Foreign
Table
14: Most
In-Demand
Languages
Reported
by Foreign Languages Reported by U.S.
Employers
U.S. Employers

Making Languages Our Business:
Addressing Foreign Language Demand
Among U.S. Employers
Survey findings from the American Council on the
Teaching of Foreign Languages (ACTFL) with the support
of Pearson LLC and Language Testing International
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While the data in this report was provided by the business community, our reach
the supply
does not end there. Be an advocate by widely sharing the facts and figures that
increasingly stressed.
are so clearly illustrated in Making Languages Our Business to help accomplish
education policy change across the nation.

— Large Retailer

Download the full Making Languages Our Business: Addressing Foreign Language
Demand Among U.S. Employers report, the nine-page Executive Summary, and a
succinct Press Release from leadwithlanguages.org/report, where you can also
explore recommendations for how businesses, teachers, administrators, parents,
and students can help shape education policy.
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